GO BEFORE THE
FUTURE ARRIVES

VISITING CUBA %= %3
IS LIKE TRAVELING AIR BRAN™ AIR BRAND
TO THE PAST

1.2
HA!
BOUGHT TICK

34 PEOPLE
AVE ALREADY
CKETS <

When my ad tech company released a new product that
allowed advertisers to showcase “influencer” data, |
developed this concept to illustrate the idea and sell in
one of our major airline brand advertisers. The day we
released this aligned with the very first flights available to
Cuba. Travel enthusiasts across the US talked about
“getting to Cuba before it gets gentrified”. This concepts
tapped into that emotion perfectly, encouraging people to
buy a ticket, NOW.




