
This	
  ad	
  tech	
  company	
  had	
  been	
  promo2ng	
  a	
  feature	
  that	
  allowed	
  
instantaneous	
  edi2ng	
  of	
  copy	
  in	
  digital	
  ads.	
  To	
  help	
  them	
  properly	
  illustrate	
  this	
  
concept,	
  I	
  created	
  this	
  ad	
  campaign	
  where	
  I	
  had	
  an	
  adver2sing	
  crea2ve	
  
journalist	
  write	
  “headlines”	
  that	
  reviewed	
  Super	
  Bowl	
  ads,	
  LIVE	
  during	
  the	
  
Super	
  Bowl.	
  It	
  was	
  like	
  having	
  a	
  twiEer	
  feed	
  where	
  you	
  could	
  broadcast	
  across	
  
any	
  place	
  you	
  bought	
  adver2sing.	
  We	
  also	
  bought	
  ads	
  that	
  targeted	
  marke2ng	
  
and	
  media	
  professionals.	
  	
  	
  


